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BSA National Jamboree
Publicity Guide for Contingent Leaders
Section I: The basics of getting news coverage


Before you start
The purpose of this guide is to help you generate publicity for your Jamboree contingent and for Scouting. However, this may not have to be a DIY project. If you have a connection to anyone working in marketing or public relations, especially someone connected to Scouting, that person could be your resource for getting this done. If you don’t know such a person, please read on.

The benefits of news coverage
When you can share good news about Scouting in your local media, everyone benefits. Your contingent and your council get some positive recognition, and local families get to learn about the fun opportunities available to scouts as they learn new skills, build character and hone their leadership abilities.

Stories you can share
There are countless story ideas that you can take to your local media for consideration. Part of the publicity process is recognizing which ones will have the best appeal. Look for stories that show your contingent members working toward their Jamboree trip, helping the community or taking part in fun and unusual activities that Scouting and their Jamboree experience offer. Here are some specific examples:

· You can try for coverage before, during or after the Jamboree. One natural coverage point is when your contingent is gathering to travel to the Jamboree. 
· Invite a reporter to your Shakedown weekend to show how your scouts are preparing for their Jamboree experience.
· Explain how one or more of your contingent members has invested extraordinary time and effort to raise the necessary funds to attend the Jamboree.
· Look for anything unusual and interesting in your contingent: twins, a scout who has never left your hometown before, a scout persevering through a disability, a scout with specific and unusual goals for their Jamboree experience. You get the idea.

Finding the right media contacts
Once you have a story idea, you need to figure out where to present it. You can consider any media outlet in your market.





Newspapers—Daily newspapers are a very hard sell for this type of news. They usually have fewer reporters than ever, and those remaining are focused on hard news and investigations. However, if you have weekly newspapers in your market, they are a prime target for the good news of your Jamboree contingent. In addition to weekly community newspapers, there may be specialty journals in your area that would be receptive, such as parenting publications. To find the right contacts, simply go to the publication’s website and find an email address for the editor. Print editions also should have contact information.

Radio stations—Look for radio stations in your market that feature interview programs. These are sometimes done to satisfy public service requirements and air at odd hours, but they would be fun for one or two of your scouts to participate in. Again, look for email addresses and phone numbers on the radio stations’ websites.

TV stations—Getting your story on a local TV station may be easier than you think. TV producers are continually seeking material to fill their airtime, which can include news programs, public affairs segments and morning interview shows. TV stations often have an email address that is dedicated to incoming story ideas, and you can find that by calling the station’s newsroom. Another path is to call the station and ask for the assignment editor, whose job is to triage story ideas for the day’s newscasts.

Steps to getting media coverage
Here are some likely steps to connecting with the editors, reporters and producers who make news-coverage decisions:

1. Decide on the story you want to tell (See examples in Section B, or discover your own).
2. Identify the media people you want to contact. If you reach out by email, write your note without a salutation and save time by putting all of your media contacts into the BCC box. If you have time, follow up in an hour with a phone call.
3. Meet the reporter at the designated time and place, prepared to help them report the story.
4. Share the result on social media.

Always include social media
Unlike traditional media—newspapers, radio and TV—you have full control over your own social media accounts, and they are very powerful tools. Anything you try to bring to reporters also is appropriate to post on social media. Of course, if you land a story in traditional media, be sure to post the link on social.

Involve your contingent members
You can get some help from your youth contingent members by asking one or more to be in charge of media outreach. This could be part of their work on Journalism Merit Badge. Can a reporter say no to a Scout who calls? It’s time to find out.
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How to communicate with editors and reports
Just like nearly everyone else, the best ways to reach the editors, reporters and producers in your local market are through email and phone. At one time, it was almost always necessary to provide a formal news release with details on the story, but this is not necessarily true. 

Coverage often can be successfully earned through a clearly written email message. Also, media people do not open attachments, so anything you email must be in the body of the message. The exception to this rule is photos, which must be attached as jpeg documents to retain their quality and integrity.

Pitching a story
If you are sending a story to a weekly, community-based newspaper, odds are good that they will print whatever you provide. Sometimes the simplest and best approach is to send a photo with a caption. Please see Section C for more on this.

Pitching other media—radio, TV and daily newspapers—requires a simple and straightforward note to the editor or reporter. Here’s a sample:

[Subject:] Local scouts prepare to attend National Jamboree

[Copy:] Thirty-five scouts from the Eight Lakes Council BSA are preparing to attend the 2023 National Jamboree in West Virginia, July 19 to 28. The council is holding a shakedown campout this weekend at Big Pines Scout Camp, and the scouts will spend all of Saturday, June 10, on activities that increase their readiness for life at the Jamboree for 10 days.

We invite you to cover the shakedown and talk with scouts who are very excited about this opportunity to attend the National Jamboree. Please contact Scott Leader at 877.873.3333.


Photo stories
People enjoy seeing pictures of their neighbors in the newspaper, so editors are happy to publish them. This is especially true for weekly community papers. Take a picture of one to three scouts in action, and send it to the editor with a caption, such as this:


Perfectville-area scouts at the BSA National Jamboree at the Summit Bechtel Reserve, W.V., prepare to ride The Big Zip. From left, Lana Lang, 16, Lois Lane, 15, and Lex Luthor, 16.





Video stories
Many TV news producers will use submitted video, especially for organizations such as BSA. The best way to prepare for this is to contact the assignment editors ahead of time to make sure they are willing to accept it. See the Resources section at the end of this document for ‘b-roll’ or stock video clips you can share with media or use on your own video channels.

News alerts
A news alert is a good method to invite groups of reporters to a news conference or event where there are plenty of visuals and information to help them generate their stories. This format is easy for you to prepare and for reporters to digest. Place it in the body of an email message:



NEWS ALERT

Contact: 	Scout Leader, (xxx) xxx-xxxx (text/cell)
	emailaddress@email.com

Perfectville scouts bid farewell to families, depart for BSA National Jamboree
Contingent of 50 scouts will spend 10 days in Bechtel Reserve, W.Va.

With thoughts of riding the nation’s longest zip line, earning a selection of dozens of possible merit badges and meeting other scouts from throughout the nation, a contingent from Perfectville’s Eight Lakes Council will gather for departure for a 15-hour bus ride to West Virginia.

WHAT: A farewell to the Eight Lakes Council National Jamboree contingent

WHO: 50 Perfectville scouts, each with a story to tell about their anticipated National Jamboree participation

WHERE: Perfectville Community College, Parking Lot A

WHEN: 3:30 to 4:00 p.m., Tuesday, July 18	



Resources
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	National Jamboree Media Kit
Media can find more information about the National Jamboree throughout the 10-day event and register for media credentials to attend at jamboree.scouting.org/media or contact PR@Scouting.org
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	National Jamboree B-Roll
https://www.flickr.com/photos/boyscoutsofamerica/albums/72177720307153593
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	National Jamboree Stock Images https://www.flickr.com/photos/boyscoutsofamerica/albums/72177720307051287

PLEASE NOTE:  Photos should be credited as “Photo courtesy of Boy Scouts of America” or “Photo: Boy Scouts of America.”
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2023 National Jamboree Logo
https://scouting.webdamdb.com/bp/#/folder/10595459/
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About the Boy Scouts of America
The Boy Scouts of America provides the nation’s foremost youth program of character development and values-based leadership training, which helps young people to be “Prepared. For Life.®” The Scouting organization is composed of more than 1 million youth members between the ages of 7 and 21 and approximately 960,000 volunteers in local councils throughout the United States and its territories.  For more information on the Boy Scouts of America, please visit www.scouting.org.
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How to Join Scouting
For information on joining the Boy Scouts of America, please visit BeAScout.org.
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